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MOST SPONSORSHIPS DON'T WORK

Brands spend thousaﬁ&%‘b event sponsorships and get:
P neE ,9" P P g

e Logo placements no one remembers

e Generic "networking events’ full of transactional interactions
e Zero brand loyalty or long-term connection
e Impossible-to-measure ROI

e One-time exposure withsno re]oeat touchpoints

You deserve better than a:"éojb ona ém«w



WHY TRADITIONAL BALI MARKETING
ISN'T WORKING ANYMORE

-
TRADITIONAL BALI MARKETING GIVE IT ALL SPONSORSHIP
Instagram posts (dying organic reach) 160K+ monthly reach + in-person engagement
One-time influencer collabs ($$$) 66% repeat attendees = 6+ touchpoints
Flyers & passive placements Active engagement + professional content
Generic networking events Curated, paid-attendance audience
No long-term loyality Community that returns month after month

Bali brands need a smarter &mj to conmect. This is .



GIVE IT ALL IS DIFFER

gl i /’} g
" ° oy ° ° oy, 0 . ”/’ﬂ F g b
We've built what Bali's premium audience has been waiting for: il v &=
/. | . i

v Curated community: Paid attendance means intentional, it
quality people (not freeloaders) o -/ 2 “’F'-”Vg
v High-trust environment: No pitch fest. Real conversations. - >
Genuine connections. _ | _
v 66% repeat rate: Your brand gets seen 6+ times, not once RS\ 78 7;7,_--"’-;
v TEDx-style talks: Associate with credible, world-class content T |
v Premium production: Professional video, photography

and venue that makes your brand look world-class

When your émm‘.c/www here, you re nof just visible. Yoo ret
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WE'VE BEEN BUILDING THIS FOR 2 YEARS

GIVEIT ALLisn't new. We've refined the model across 3 countries.

Track Record:
e 20+ events hosted (7 in Medellin, 2 in Bulgaria, 10+ in Bali and counting)
e Nearly 12 months established in Bali — trusted, recognized,and growing
e \Voted #1 Best Networking Event
e 66% repeat attendance rate — people come back because it works
e Growing from 50 — 80+ attendees per event
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YOUR IDEAL CUSTOMER IS ALREADY HERE

Demographics:
e 69% male, 31% female
e Ages 25-45 (peak earning, peak ambition)
e Income: $2,500-$10,000+ USD/month
e International: Europe, Australia/Nz, North America
e Bali residents: 3 months to 5+ years (not tourists)
- Psychographics:
e Entrepreneurs, coaches, founders, creatives
e High discretionary spend on premium brands
e Value: wellness, performance, connection, growth
e Early adopters who champion brands they trust



AUDIENCE’S OCUPATION & INCOME

@ Tech / Digital

@ Coaching / Personal Development

Creative (content, design, branding)
@ Wellness / Fitness
@ Marketing / Social Media .Y
® E-commerce Inqtlome:
@ Hospitality / Events This‘@udience invests in quality. They're not price-
® Finance / Investing shopping, theyre value-seeking.

112 W @ < 52,500
® $2,500-$5,000
Industry: $5,000-$10,000

Decision-makers and influencers in their industries. @ $10,000 - $30,000
‘ @ 530,000 - $50,000

& 550,000+
@ Prefer not to say




WHERE OUR AUDIENCE ALREADY SPENDS

sl

Top spending categories in Bali:

e Gyms & fitness memberships

e Supplements & wellness products
e Coaching & personal development
e Co-working spaces

e Retreats & experiences

e Premium food & beverages

e Activewear & lifestyle gear

e Tech & productivity tools




BRAND ADOPTION RATE

What types of sponsors would you like to see at GIVE IT ALL?

21 (55.3%)
21 (55.3%)
20 (52.6%)

Gyms

Wellness products
Drinks / cafés
Supplements
Beauly / skincare

15 (39.5%)
T (18.4%)
Retreats 13 (34.2%)

19 (50%)

Coaching / development brands

Tech / apps 13 (34.2%)

Work / Creative / Podcast studios 22 (57.9%)

Fashion / lifestyle brands 8 (21.1%)

This is an early-adopter audience. Get in front of them
first, and they'll become your advocates.

® Weekly

i @ Monthly

Every few months

@ Rarely

How often do you try new brands in Bali?



YOUR BRAND GOES BEYOND THE ROOM

In-Person Reach:
e 50—-80 curated attendees per event
e Face-to-face engagement (not just
passive visibility)

Digital Reach:

e 160K monthly Instagram reach

e LinkedIn & YouTube distribution
e Professional video content (repurpose
for your channels)

Speaker Amplification:
e Fortune 5 trainers, explorers, authors,
thought leaders
e International audiences in the thousands
e Your brand associated with their credibility

Community Reach:
e Email list (growing monthly)
e Private community access (future)
e Long-term loyalty (66% return rate =
multiple touchpoints)

)



VISIBILITY. CONNECTION. CONTENT. COMMUNITY.

4 PILLARS OF SPONSORSHIP VALUE:

1. Brand Exposure
— Logo placement, social media features,
email inclusion, video integration

2. Experience & Activation
— Sponsor tables, product sampling, stage
mentions, co-created moments

3. Content & Assets
— Professional photography, video, user-generated
content, repurposable marketing materials

4. Community Access
— Long-term loyalty, first-mover advantage, future
event integration, direct access to decision-makers



FACE-TO-FACE ENGAGEMENT THAT MATTERS

v Sponsor table or booth: prime location for
product displays, demos, and conversations

v Product sampling rights: get your product into
attendees’ hands

v Stage mentions & integrations: position your
brand as a trusted partner

v Co-created branded moments: giveaways,
photo walls, challenges that attendees share
organically

v Direct access to decision-makers: not passive
observers, but engaged participants




MARKETING MATERIALS YOU CAN USE FOR MONTHS

v Professional photography: high-res images of
your activation, products, and brand presence

v Video content: B-roll, product shots, attendee
testimonials, event highlights

v User-generated content: attendees sharing
your brand organically on social media

v Speaker collaboration opportunities: co-
create content with world-class thought leaders
v Repurposable assets: use our content for your
website, social media, email campaigns, and ads




LONG-TERM VALUE BEYOND ONE EVENT

v Brand loyalty that compounds: 66% of
attendees return for multiple events, deepening
their connection to sponsors

v First-mover advantage: establish your brand
early in a fast-growing, high-trust network

v Integration into future events: as the
community scales, so does your visibility

v Direct relationship-building: not just
Impressions, but real connections with
entrepreneurs, coaches, and creators

v Community recognition: known as a founding
partner who believed in us from the beginning




HOW SPONSORS SHOW UP

Functional Beverage Partner Wellnhess Brand

— Samples on arrival, branded bar station, — Branded photo moment, product display table,

stage mention, social media feature swag bag inclusion, Instagram Story takeover

Supplement Brand Retreat Partner

— Welcome pack inclusion, sampling booth, — Giveaway activation (retreat voucher),

exclusive discount code, video feature speaker collaboration, dedicated email to
attendees

Gym/Studio Partner

— Exclusive attendee offer, stage shoutout, Coaching Brand

giveaway activation (free week pass), photo — Stage integration, exclusive community offer,
wall branding testimonial capture, speaker slot (Gold/Platinum)

ki



CHOOSE YOUR LEVEL OF IMPACT

4 TIERS AVAILABLE
Tier Founding Rate Standard Rate Limit Exclusivity
Bronze $110/month $225/month 3 partners None
Silver $190/month $375/month 2 partners None
Gold $375/month $750/month 1-2 partners Category exclusive
Platinum $750/month $1,500/month 1 per quarter Total exclusivity

Founding Partner Offer:

v Founding Partner rates locked in for 3 months
v/ 3-month minimum commitment

v Only 7 founding spots available




e -_
BRONZE — VISIBILITY PARTNER

Perfect for. Cafés, wellness products,lifestyle items

Pricing:

e Founding Partner Rate: $110/month ($330 for 3 menths)
- Standard Rate: $225/month

« Limit: 3 Bronze partners

« Exclusivity: None

Best For:

Brands wanting visibility and
alignment with a premium
community without a large
activation footprint.

What's Included:
v Social media mention (batched with other Bronze partners)

Partner email shoutout (dedicated thank you email)
v Website listing on sponsor page
v Lock in Founding Partner (3-month guarantee)



e -_
SILVER — DIGITAL EXPOSURE PARTNER

Perfect for. Mid-tier products, wellness drinks, services, studios

Pricing:

« Founding Partner Rate: $190/month ($570 for 3 months)
- Standard Rate: $375/month

« Limit: 2 Silver partners

« Exclusivity: None

Best For:

Brands ready to activate in-
person and capture content

What's Included: ) .
for ongoing marketing.

Everything in Bronze, PLUS:

v Sponsor table at event (product display, demos, conversations)

v Product sampling rights

v Dedicated Instagram Story feature

v Video content feature (B-roll, product shots in event highlight reel)
v Lock in Founding Partner (3-month guarantee)



GOLD — PREMIUM ACTIVATION PARTNER

Perfect for. Gyms, coaching brands, wellness products, retreats, studios

Pricing:

e Founding Partner Rate: $375/month ($1,125 for 3 months)

- Standard Rate: $750/month

e Limit: 1-2 Gold partners Best For:

- Exclusivity: Category exclusive Brands ready to own their
category and integrate

deeply into the event
experience.

What's Included:

Everything in Silver, PLUS:

v/ Category exclusivity (no competing sponsors in your category)

v’ Stage shoutout during event

v Product sampling & giveaway moment (integrated into event flow)
v Priority sponsor table location (high-traffic area)

v Featured in event highlight reel (dedicated segment)

v 50% off featured speaker slot ($299 value)

v Featured section in event email (pre-event or post-event)

¢ -~
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PLATINUM — HEADLINE BRAND PARTNER

Perfect for. The one brand that owns the month — flagship tier

Pricing:

« Founding Partner Rate: $750/month ($2,250 for 3:months)
- Standard Rate: $1,500/month

e Limit: 1 Platinum partner per quarter

« Exclusivity: Total category exclusivity

What's Included:

Everything in Gold, PLUS:

v Exclusive Platinum partnership (zero competition at this level)

v Exclusive sponsor table (prime location, largest footprint)

v Exclusive photo wall logo placement (your brand in every attendee photo)
v Featured speaker slot included ($299 value + full benefits)

v Dedicated partner reel (Reel endorsement featuring your product)

v "Connected By |[Your Brand]" co-branding across entire event cycle
v Priority renewal rights for future events

v Co-branded social media content (Instagram, LinkedIn, YouTube)

v Priority access to event content & testimonials for your marketing use

¢ -~

Best For:

Brands ready to be the
headline partner and own
the entire event experience.



WHY JOIN AS A FOUNDING PARTNER?

Exclusive Benefits for the First 7 Sponsors:

v Founding Partner rate locked in: pay today's rate for as long as you renew
v First-mover advantage: establish your brand early in a growing, high-trust community
v Build loyalty immediately :66% repeat attendees means they see your brand again and

again

Urgency: Only 7 founding spots available across all tiers.



BONUS: VISIBILITY DISCOUNT PROGRAM

Brands that provide verified ongoing visibility for GIVE IT ALL (posters, digital screens,
delivery inserts, etc.) may qualify for 10—-50% off their sponsorship tier.

This is NOT a barter model.
This is a conditional discount based on verified monthly deliverables.

Find out more here



https://docs.google.com/document/d/1-epYCaDjUirpAHVpgZa2sfdiRu6ouO_0kYV6Hj6yLrs/edit?usp=sharing

WHAT WE NEED FROM YOU

To get started:

v’ Sighed sponsorship agreement & payment

v High-res logo files (PNG, vector/Al preferred)

v Brand guidelines (colors, fonts, key messaging)

v Product/samples for activation (if applicable)

v Video content for event display & social media reels (if available)
v Activation goals & preferences (what success looks like for you)

Timeline:

e Assets submitted upon signing
- Activation plan finalized collaboratively
- Content delivery post-event



HOW WE MEASURE SUCCESS

What You Get (Quantifiable):

v Attendee count & engagement metrics

v Social media impressions & reach (Instagram, Linkedin, YouTube)
v Content assets delivered (photos, videos, posts)

v Email open/click rates (if applicable)

v Attendee feedback & testimonials about your brand

v Product sampling conversion tracking (if applicable)

Long-Term Value (Qualitative):

v Brand recall — 66% return rate = multiple touchpoints over time

v Community integration — recognized as a trusted partner

v/ Content you can repurpose for months (website, ads, social media)
v’ Relationship-building with decision-makers and influencers



\ /

WHAT ATTENDEES SAY ABOUT GIVE IT ALL <1

"This isn't like other networking
events. People actually show up
to connect, not pitch. I've made
real friendships and business
relationships here."

=

_ "The quality of people and
2 conversations is unmatched in
Bali. I've been to 6 events and |
keep coming back."
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"l trust the recommendations at
GIVE IT ALL because Daniel aligns
with the values of the community.

He is really intentional."
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"I've been to many events in Bali

and had lost‘hope of finding my

people and community. GIVE IT
ALL changed that for me."
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Q: Do you offer exclusivity?

A: Yes. Platinum sponsors receive total category exclusivity. Gold sponsors receive category exclusivity within their tier.

Q: Can we create custom activations?
A: Absolutely. We co-create high-impact, on-brand experiences tailored to your goals.

Q: Do you accept product-only partnerships?
A: We accept product contributions as add-ons to packages as listed. Let's discuss how your brand can be involved.

Q: How many attendees per event?
A: We host 50—-80 attendees per event, with growth planned for each session.

Q: What's the commitment?
A: Founding Partner pricing requires a 3-month minimum commitment. After that, you can renew monthly or quarterly.

Q: What's the ROI?
A: Direct access to decision-makers. Content you can repurpose. Community you can tap into long-term. Brands that
sponsor early grow with us.

Q: Can we renew after 3 months?
A: Yes. Monthly or quarterly renewal options available.



ONLY 7 FOUNDING SPOTS AVAILABLE

Founding Partner Allocation:

« 3 Bronze partners — Visibility Partner

- 2 Silver partners — Digital Exposure Partner

 1-2 Gold partners — Premium Activation Partner
* 1 Platinum partner — Headline Brand Partner

Total: 7 founding spots

Once filled, founding pricing closes and standard rates:apply.

r P
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First come, first served. Secure your category before it's gone.



LET'S BUILD THIS TOGETHER

HOW TO REGISTER YOUR FOUNDING SPOT:

1. Schedule a partner alignment call
— Contact us directly

2. Choose your tier & sigh agreement ‘E
— We'll send the contract and onboarding detonl§)

3. Submit assets & finalize activation
— Logo, products, goadls — we handle the rest

4. Launch your partnership
— Show up, engage and watch your brand grow

Email: dan@parallaxxtransformations.com | WhatsApp: +62 821-4644-6112 | Web: ww itallevent.com



http://www.giveitallevent.com/

EVERY RELATIONSHIP IS ALREADY BEING
FORMED AT GIVE IT ALL. THE ONLY ONE

|
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https://www.giveitallevent.com/sponsorship-packages

